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Message from the General Directo

It is with great pleasure that | welcome your interest in studying at Global
College, and encourage you to enhance your knowledge of our organization by
reading our international prospectus in detail.

Choosing the right college for you is a life altering decision, thus we at Global Col-
lege strive to make your decision the correct one. Every single student is a personali
ty on its own and equally important to us whether Cypriot or International. Our
most significant goal is to both provide the highest possible standards of education
and make your study a rich and memorable one.

Our premises are continuously growing and evolving, we continuously upgrade so
as to keep up with International University Standards, in addition to our own ambi-
tion to offer high quality foundation, academic and professional programmes in the
best possible working environment for students as well as members of staff.

Our website can provide further information regarding each and every course as well
as plenty of photography so at to attain a better view of our College.

Please feel free to contact our admissions officers for further information.

George Kriticos

General Director
BA in Accounting
MA in Economics

Owner & Responsible person according to the Law: Global College Ltd & George Kriticos
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DIARY FOR ACADEMIC YEAR 2020 02021
Registrations:

AUSemester 18 Juned 2 October

BUSemester 183 31 January

START LESSONS: Academic Year: 2 October
Fall semester: 2 October
Spring semester: 3 February

INTENSIVE ENGLISH COURSE:  1st Julyd Duration 10 weeks

END OF LESSONS: Fall semester: 14 January 2021
Spring semester: 19 May 2021

OFFICIAL & OTHER HOLIDAYS: 01/10/2020, 28/10/2020 , 17/11/2020,
15/03/2021, 25/03/2021, 01/04/2021, 01/05/2021, 21/06/2021

HOLIDAYS: 23/12/20208 06/01/2021 (Christmas)
24/04/2021 &08/05/2021 (Easter)

EXAMS: 15/01/2021 6 31/01/2021 (Fall semester)
20/05/2021 6 11/06/2021 (Spring semester)

GRADUATION CEREMONY:  July 2021

END OF ACADEMIC YEAR : 30 June 2021
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This is prospectus offers comprehensive information on courses available at Global

Col |l ege. I n addition, it provides a genera
regulations. It offers an understanding of what it is like to study at the College and

what prospective students should expect
from its academic and administrative
staff.




About Cyprus
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The Breathtaking Island of Aphrodite

The beauty of the island of Cyprus, which is the birthplace of Aphrodite, the

Goddess of Beauty, is recorded in Greek Mythology by Homer in two of his books:
0The Iliadoéo and o0The Odysseyo.

Apart from myths, the island also carries over 9,000 years of a truly rich and

dramatic history. It is an island that over the years has been dominated by various
conquerors, some of whom included the ancient Greeks, Egyptians, Romans, Byzan-
tines and Franks. This was due to the fact that the island of Cyprus was considered to
have had a very advantageous geographic location, as it is situated in the eastern cor-
ner of the Mediterranean. Hence, it was a meeting place for people from the conti-
nents of Asia, Africa and Europe. Mythology and history have left the island with an
admirable legacy and culture for visitors to observe.

Nicosia: A Multi -Ethic Centre

Gl obal Coll ege is | ocated in the islandds
over 280,000. It is relatively small in comparison to other European cities, but life
here is never dull . Since 1t is the hear
cultural centers, it never disappoints. Its multiplicity undoubtedly caters for every
taste from the young to the old. On the one hand, the numerous markets, shopping
centers, restaurants, cinemas and sport facilities suggest an informal atmosphere;
whilst on the other hand the many libraries, art galleries, museums and theatres
enhance cultural perception.




Economy
Despite the Turkish invasion of 1974 and the division of the
island into two sectors, the economy of the Republic of Cyprus has
thrived, especially during the 19
have considered this economic development as a miracle. Cyprus became a
full member of the European Union in 2004.

Tourismi s the islandds | argest revenue e
A million visitors per year. Apart from tourism, the economy of this country enjoys a
competitive advantage over other counties in areas such as consultancy, shipping, ban
ing, insurance, telecommunications and educationThe general economic crisis affected
the island as well. However, the economic indicators have shown both
stability and improvement.

Climate and Landscape

The island of Cyprus is located in the eastern part of the Mediterranean and is within easy reach of
the continents of Europe, Asia and Africa. It is the third largest island in the Mediterranean occupy-
ing an area of 3,572 sqg. miles or 9,251 sq. km.

The island benefits from a superb Mediterranean climate. It experiences hot, dry summers that com-
mence in May and last until midOctober; and mild, wet winters from November till about mid
February.

The countryside has an inexpressible beauty. The complex of mountain ranges, especially
Troodos, have been truly blessed by mother nature and the golden, sunny beaches give visitors
the opportunity to enjoy both winter and summer sports, which include skiing, mountain
climbing and various marine/aquatic activities such as fishing, diving, snorkeling and water
skiing.

In addition to these activities, travelers have the option of either visiting the cosmo-
politan cities of Nicosia, Limassol, Paphos and Larnaca where they can enjoy
shopping, frequenting cafeterias and nightclubs, or just relaxing in one of the
many traditional rural villages, which exhale the Cypriot culture

10
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WHY STUDY AT GLOBAL COLLEGE

Global College is a popular higher education choice in Cyprus. People choose to study with us for
several reasons:

The excellent quality of instruction

Innovative teaching fed by the latest research
Our highly supportive learning environment
An inclusive, international culture.

We have a lot to offer. Enthusiastic committed staff, firstate facilities and a strong record of graduate
employment are just a few of our strengths. The knowledge and skills developed during your studies
will prepare you for a career in a broad range of employment areas.

A degree from Global College has value in the job market. Employers in the business and industry
recognize and value our reputation for teaching excellence. They also value the many transferable skills
and personal qualities our students gather from attending a college with such diverse interests. In

addition to all the academic benefits of studyin
of the countryds most exciting cities, Ni cosi a,
beautiful place to be, so why not come and experience it for yourself. Undoubtedly, Nicosia is one

of the most exciting, and cosmopolitawasiti e i n

and with great nightlife, sport and culture.




Your college your city

Gl obal Coll egebs academic star
since it was founded in 1972. The college is always building on its

practice of excellence in modern ways which mean outstanding learning
prospects for students. The quality of
great advantage once you finish your degree and progress to something new.

As a student you will meet people who are just like you and others who are quite
different. You will be in a lively environment and some of the friendships you will make
will probably last forever.

Whatever your interests, there is something for you to enjoy in Nicosia and Cyprus which is a
fantastic city to |Iive and study in. i tds a b
for yourself. Undoubtedly, Nicosia is one of the most exciting, and cosmopolitan cities in

Cyprus. | t 6s a pl| -barseandbwith gseat ynightlife, spors amdbcplsire.c a f ®
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THE COLLEGE

A Brief History

Since 1972, Global College is a popular choice for higher education in Cyprus and offers top
quality teaching, innovative delivery methods and a highly supportive environment from
skilled and extensively trained academic personnel. We are the biggest college in numbers
located in the heart of the capital city of Nicosia.

Global College offers a wide range of technical, professional and academic courses which are
accredited from the Ministry of Education Culture, Sports and Youth leading to Certificate,
Diploma, Higher Diploma, Bachelor and Master Degrees. Since January 2016, our college is
also offering classes for the ACCA exams with great success.

Educational Objectives

The set of courses, teaching methods and academic services are all a part of the

principles the College follows which benefit both local and international students and assist

them in their induction and adjustment into the institution. Students can fulfill their intellectual
and professional needs from the educational experiences they receive at the institution.

Global College insists on the academic excellence of its faculty, conducting educational ser-
vices that augment the needs of both local and international students, whilst maintaining
an informal approach in all issues relevant to the academic services it provides.

15
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Student Affairs

Student Life and the exchange of cultural ideas are very important aspects of tertiary
education. Bearing this in mind, Global College offers various orientation services
together with assistance in finding accommodation for its students.

Orientation

The College considers orientation as a very important service. Hence, it has developed separate
departments, which are responsible for both local and international students. Upon arrival, the

college officers welcome students to the campus and present an orientation plan that consists of a

tour of the collegeds premises. Further more, an

schedules, timetables and subjects for each semester are explained.

Accommodation

on and adjust

Ot her than th toi
t 0s accommodati o

under st ands
of possible residences.

Counseling

Students are often troubled with issues regarding their future. International students, in
particular, have to adjust to a completely different way of life and culture. This psychological
dilemma, with which they are confronted, is always recognized by the College authorities
and taken into consideration when dealing with students on an individual basis. The
College believes that there should be direct communication between students and the
faculty and ensures that the humane aspect of learning is embraced. In addition, it
offers advice to students who wish to further their education in the United Kingdom
and Ireland.

17
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Faclilities and Services

Facilities and Services

Here at Global College we aim to make your time studying with us a pleasant and valuable experience.
Outstanding facilities make a difference in what is taught and how it is taught. We offer a whole host of
facilities to make your time at the College both enjoyable and interesting. Even though you will have fun
and enjoy yourself at the College, a great deal of time will be devoted to your studies. At Global there is
an abundance of learning resources at your disposal. The resources complement teaching by creating the
best environment for learning. The classrooms are equipped with overhead/slide projectors, projectors
and presentation boards. Individual executive chairs in an aonditioned atmosphere are provided for
comfortable learning.

Classrooms
Successful teaching can only take place in weltjuipped classrooms. Those at Global College are
equipped with split air condition units, whiteboards, projectors, and other aids, which greatly facilitate the

learning process.

Computer Laboratories

The College has excellent facilities for
laboratory work. Every department has an
adequate number of welbequipped
laboratories, all of which add to the
learning of the student. The Computer
Center has computing workstations
facilities. Students are provided with
access to the internet, with efficient
TCP/IP connectivity. The Centre
is updated on a regular basis
with the most recent software
to suit the requirements of
the specialized courseg
offered by the
College.

19



Facilities and Services

Library
The library is comprised of over 3000 books and a collection of journals and
magazines which are available to all the student and academic staff. This service is
supported with an access to over 50008b@oks which can be located on the University
of Roehampton and other database. Furthermore, both students and staff have access to
over 100 computers which are all connected to Infotrac databases of Gale Cengage Learning.
These IT resources assist both students and staff to prepare learning materials and assign-
ments. Infotrac has a collection of more than 14 000 journals, (of which 6000 are full text), full
texts from the New York Times, 7000 complete academic researches and over 2000@ks.

Lounge and Cafeteria

Global College considers rest and relaxation an important break between lectures and tutorials.
The complex has some common areas whesaudents can get together for a rest. bddition, there is
a café within the college that provides meals and beverages during working hours from 9:00am
to 7:00pm.




There are two ways in which you make an application

-B y
Website at:http://www.globalcollege.ac.cy and returning it to us by post, email or fax.

- By completing a hard copy of the application form and returning it to us by post, email or

fax.

In order to enroll at Global College, the student must produce the following documents:

a.

®oo0o

How to Apply

downl oading a copy of the Applicatio

Secondary School Leaving Certificai@ Admission contacts:
Bachelor Tel.:+357 22814555 Fax: +357 22814580
Two recent passport photographs _ o

ID Number E-mail: admissions@globalcollege.com.cy
Registration fee www.globalcollege.accy

The appropriate tuition fee deposit

The students must also complete the appropriate application form.

International students also require the following:

a.
b.
C.
d.

e.

College acceptance letter
Original Police Clearance Certificate
A Bank letter stating that the student has sufficient funds to pay for his/her tuition fees and
other expenses
Original School Leaving Certificatéi Bachelor and photocopies attested by a Notary Public in
their country

Passport

Global College requires that the students sign the appropriate letter regarding their financial
commitments. The Immigration authorities reserve the right to make essential changes to the above
regulations.

21



Registration

Registration is the process by which students apply to study. It is important that
they register in certain time (Academic year 1 Septemid@rOctober, 1st Semester

18 June 82 October and 2nd Semester 1Bl January), so as to avoid problems with
their induction into a specific course. Registration dates of each new semester are an-

nounced before the end of the previous semester

Registration:
Tel:+357 22814555 Fax: +357 22814580

E-mail: info@globalcollege.com.cy
www.globalcollege.ac.cy

22



ACADEMIC POLICIES & REGULATIONS

Academic Year

The academic year consists of two semesters.

The Fall Semester, which commences in
October and the Spring Semester, which
commences in February. Each semester
begins with student registration and ends
with final examinations.

A separate Summer Session is offered to
students wishing to attend the Foundation
Course. This includes intensive English
Language courses that develop students
linguistic skills and their ability to follow
regular courses of study.

Meaning

85%-100%  Distinction
75%- 84% Credit
60%- 74% Good
45%-59% Pass

Fail

0% - 44%

Assessment

Student assessment in general includes written exami-
nations, tests, assignments, projects, attendance at lec-
tures and patrticipation in class.

Assessment Criteria

Continuous Evaluation (Tests) 30%
Assignments, Attendance, 5%
Participation
Final Examination 65%
Assessment Criteria for Distance )
. Percentage

Learning Courses
Continuous Evaluation (Tests) 40%
Final Examination 60%

Students will graduate from the College when they have
successfully completed the requirements as set by the
course.

The permitted unjustified absences for all courses are
20% (for each lesson). Any student who accumulates
more than 20% unjustified absences will be suspended.
The Pass Mark will be 45% of the total Mark for every
lesson.

A student may pause his/her course of study

under the condition that he/she continues within one
academic year only after permission from the Academic
Committee.

23



ACADEMIC POLICIES & REGULATIONS

Awards of Certificates/ Diplomas/ Higher Diplomas/Degrees and Transcripts

At the conclusion of each semester students receive an Academic Record on which all the courses
attended are recorded as well as the grades awarded. Upon successful completion, students are
awarded a Certificate a Diploma a Higher Diploma, Bachelor or Master Degree in their specific field

of study. Together with the Certificate, Diploma , Higher Diploma, Bachelor or Master Degree the stu-
dents also receive an Academic Transcript on which all the courses attended are recorded as well as the
corresponding grades.

Change of Students Personal Data
It is the responsibility of each student to inform the College of any changes regarding their personal
information, including name, address, telephone number andrealil.

Studentds Records
These records include personal data, which are not revealed to anyone (except what is required by
|l aw), without the studentds prior consent.

Damage of College Property
Students are responsible for any damage to College property and are expected to cover all costs of
repairs.

Graduation

In order to graduate, students must complete all course requirements successfully. The annual
graduation ceremony takes place within the first two weeks of July.

24



Agreements with other Institutions/Organizations

Name of Institution with which

Describe Nature of Agreement
college has formal agreement

Gl obal Coll ege and the Universit
University of Roehampton, chise agreement, offer to studen
Roehampton, UK counting, MA GI| obal Cri minol ogy

|l ectured at GIl obal Coll ege and u

t he Uni®v erreslietvwant degr ees.

Global College and the University of the West of England
University of the West England, (UWE) have signed an agreement by which credits from the
Bristol UK Business Administration and Computer Studies Diploma pro-
grams are accepted on their completion. Students can complete
the relevant Bachelor programs at UWE.

Global College is an Internal Examination Centre in Business

University of Cambridge English and English Language Tests of the University of Cam-
bridge.
: Global College is an Internal Examination Centre and offers the
Cyprus Computer Society ECDL in Computing.

Global College is an Internal Examination Centre in Business

London Chamber of Commerce & English, Marketing, Accounting and English Typing of the

Industry LCCl.
British Council Approved Examination Centre
Ministry of Education Approved Examination Centre

West of England [ intarnational
—— Rt

e © 0 BRITISH
e ©© COUNCIL

gg ovesyore G UNIVERSITY OF ®@ ECDL I.CCI

Ministry of
Education

25



Franchise Programmes with the University of Roehampton

A University to be proud of

The University of Roehampton has a proud history in education stretching

back over 175 years. Roehampton changes the lives of its students by de\ aM
oping their confidence, knowledge and adaptability to help them progress .
into a successful graduate career and fulfilling life. At Roehampton employ ;= ¢
ability isa priority and students are preparing for a successful career through = ¢
modules imbedded in their course of study. I

Programmes of Study Offered by the University of Roehampton at
Global College:

0 BSc Accounting it
This course is and ACCA and CIMA accredited programme which pro
vides a strong preparation for a rewarding career in accounting, openin
the door to work with business, public and thiresector organizations.
While students develop accounting knowledge and skills, they become
confident in their own values, apply their knowledge to solve problems,
and ultimately learn to add value to any organization.

0 MA Criminology

The University o

students gain th
I
0
t

f Roehampton's
e skills requi
Il introd e t
n to glo [ p
he core il

o 2 ©°
- ®Q

3:O<‘<

research. 1t wi
their applicati
gramme teaches
cal fieldwork.

n T c
=~ 9 0

—

0 MBA

The Roehampton MBA focuses on responsible | eader sl
managing projects in a global context. 't is desi
standing of the main functional areas of busines:
nance and organizational <change.

University of

Roehampton
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Intensive English Summer Course
COurseS During the summer months an Intensive English

Language Course focuses on correct English

The main purpose of this course is to provide the Languagg usag_e. This mtenswe English Language
necessary knowledge and abilities required to ~ COUrse will provide students with the necessary
prepare students for their main course of study. Skills to attend the main course of study.

Foundation Course

Foundation Course

PERIODS PER J=rlolbis
LESSONS WEEK LESSONS PER
: : WEEK
*N.C. Business Mathematics 3 *N.C. English | 5
*N.C. Business Studies & 5 *N.C. English I 5
Public Relations *N.C. English Ill 5
*N.C. English for Business 3 :
*N.C. English IV 5
*N.C. English Language | 10 *N.C English V 10
*N.C. Computing S *N.C. Communication skills 10
*N.C. English Language I 10 *N.C. Composition and 10
*N.C. English Language Il 10 Comprehension

*N.C. Accounting
*N.C. Greek Language

The College assigns the lessons to students in accordance to their English placement test re
Following a discussion with the students regarding their test results we mutually agree on
lessons would be more beneficial to them.

1 25 Weekly teaching periods
1 All lessons are electives
*N.C. = No Credit

27



Foundation Course

N.C. BUSINESS MATHEMATICS N.C. ENGLISH LANGUAGE Il

To offer the student with a foundation in Students are expected to have covered most of the
mathematics sufficient for their studies at degree  grammatical and syntactical structures used in the
level. English language. They should also be able to

understand and use idioms to some extent.
N.C. BUSINESS STUDIES & PUBLIC RELA-
TIONS N.C. ENGLISH LANGUAGE Il
To give the students knowledge and understanding This level is intended for advanced candidates
of the practices of business organizations from their almost ready for college work. At this level
economic, environmental and social aspects, and tocandidates are expected to have covered all the
develop their skills of analysis, evaluation and grammatical and syntactical structures used in the
synthesis in a business setting. English Language. They should also be able to
understand and use idioms.
N.C. ENGLISH FOR BUSINESS
The course is designed to develop the effective and N.C. ACCOUNTING

appropriate use of English for the purpose of The objective of this course is to introduce stu-

communicating information. Interviewing, preparing dents to the environment of Accounting. The

a Curriculum Vitae and business letters will be Accounting cycle as well as the various subsidi-

included. ary books, partnerships, Limited Company,
Accounts as well as special areas in Account-

N.C. ENGLISH LANGUAGE | ing are a main part of this course.

This course is designed to develop the effective and

appropriate use of English for the purpose of N.C. GREEK LANGUAGE

communicating information in both oral and written  The purpose of teaching the Greek lan-

forms at an Intermediate Stage. guage is to help the foreign students be-
come more

N.C. COMPUTING aquatinted and familiarized in the

To give the student knowledge and understanding country of their studies making

of computers and their uses, particularly as applied their everyday life more comforta-
to engineering sufficient knowledge for studying at ap|e.
degree level. Also, to offer the student the ability to
carry out simple programming and system
development problems.

28



INTENSIVE SUMMER ENGLISH COURSE

NC ENGLISH I NC COMMUNICATION SKILLS
This course is designed to develop the effective and At this stage candidates are expected to have
appropriate use of English for the purpose of covered most of the grammatical and syntactical
communicating information in both oral and structures used in the English language. They

written forms at a very introductory English level. ~ should be able to understand and use idiomatic
English to some extent.

NC ENGLISH II

This course is designed to develop the effective and NC COMPOSITION AND COMPREHENSION

appropriate use of English for the purpose of This stage is intended for advanced candidates

communicating information in both oral and almost ready for college work. At this stage

written forms at an Introductory English Level. candidates are expected to have covered all the
grammatical and syntactical structures used in the

NC ENGLISH Il English Language. They should also be able to

This course is designed to develop the effective and understand and use idioms.
appropriate use of English for the purpose of
communicating information in both oral and
written forms at an Elementary English Stage.

NC ENGLISH IV
This course is designed to develop the effective
and appropriate use of English for the purpose
of communicating information in both oral
and written forms at a Prelntermediate
Stage.

NC ENGLISH V
This course is designed to develop the
effective and appropriate use of the
English Language for the purpose
of communicating information

in both oral and written

forms at an Intermediate
Stage.




v kel
///,,'@/;{@ Global College

JOTHL
¥ Global College / 7z

PROGRAMMES OF STUDY



e |

1. Business Administration
(2 Years, Plus an optional foundation year,
Diploma) Accredited byt @@ &® ©

2. Business Administration
(4 Years, Plus an optional foundation year,
Bachelor of Arts) Accredited byt @ &® ©

3. Business Management
(4 Years, Plus an optional foundation year,
Bachelor of Arts) Accredited by# 9 1 ! !

4. Business Administration
(2 Years, Plus an optional foundation year,
MBA) Registered by the Ministry of Educ.

. Hospitality Management
(2 Years, Plus an optional foundation year,
Diploma) Registered by the Ministry of Educ.

6. Hospitality & Tourism Administration
(4 Years, Plus an optional foundation year,
Bachelor of Arts) Accredited by# 9 1 ! !

7.60U7T T UUUEUe 0 G(I)Cﬂ)‘ﬂae
iUs@AUOMEG V00 OBEEBDE D
| 00 DEGUOG OEEYEBIOOO

8. Executive Secretarial Studies
(1 Year, plus a Certificate from an appropriat
oneyear programme of study as a prerequi-
site, Diploma) Accredited byt 89 &

9. Office Management
(1 Year full-time or 2 years partime, plus a
Diploma, Higher Diploma) Accredited by
GaYBD[ O

pmm8 ¢ R?PGWA j)ammbevqliubrA1HAzbm H
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I
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p oABitomobile Engineering(2 Years, plus an Op-
tional Foundation Year, Diploma) Accredited by |
tepdD :
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581 Afsz1dsA §T nzsh 1zz7971.
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1. Business Administration

(2 Year, Plus an optional foundation year, Diplomap Accredited
Duration of Studies: 2 Years
Award: Diploma in Business Administration

GENERAL OBJECTIVES

The Business Administration course provides a foundation in a range of business
di sciplines aimed at developing the studentd
problem solving. In addition, students will be required to develop other skills commonly

required in positions of responsibility in a wide variety of organizations and professions.

English

1
1
gLy U U |

ENTRY REQUIREMENTS
Secondary School Leaving
Certificate / or

Equivalent
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Business Administration
(2 Years, Plus an optional foundation year, Diploma)

Programme structure
Year 1 (Semester 1)

Code

BUSN 101

ENGL 100

ACCA 100

BUSN 100

ECON100

3

Business Statistics

Total Credits

////A@ééﬁ/ Global College

English Instruction in Compository Writing 3
Introduction to Financial Accounting 4
Basic Principles of Business 3
Principles of Microeconomics 3

16

Business Administration
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Business Administration

BUSN101 BUSINESS STATISTICS

The course aims at giving the student an understanding of statistical areas such as
frequency distributions, graphic presentation, measures of central tendency, descriptive, and
concepts of probabilities.

ENGL100 ENGLISH INTRODUCTION TO COMPOSITORY WRITING

The course is designed to help students gain knowledge on basic writing skills. Aspects in
Compository writing such as essay writing, patterns of essay development and special skills are
covered.

ACCA100 INTRODUCTION FINANCIAL ACCOUNTING

Students learn how accounting is used as a basis of decisions making and provides students with

comprehension on how book keeping information is developed and utilized, through preparation
and interpretation of accounts.

BUSN100 BASIC PRINCIPLES OF BUSINESS
The course aims to offer the student an overall understanding of the business environment. It
covers areas such as business trends, gl obal e
businesses, business management and marketing and managing financial resources for
businesses.

ECON2100 PRINCIPLES OF MICROECONOMICS
The course is designed to set up students?o
on primary challenges, problems, consumers,
firms and governments face in the economic
environment that they exist in, always
based on principles of Microeconomics. :
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Business Administration
(2 Years, Plus an optional foundation year, Diploma)

Programme structure
Year 1 (Semester 2)

3

MGMT 100 Introduction to Management

MARK 100 Introduction to Marketing

3
ACCA 101 Introduction to Managerial Accounting 4
ECON 101 Principles of Macroeconomics 3

3

FINA 100 Introduction to Financial Analysis

Total Credits 16

Business Administration




Business Administration

MGMT 100 INTRODUCTION TO MANAGEMENT
Students are offered an introductory understanding of basic managerial concepts and
function within micro and macro environments.

MARK 100 INTRODUCTION TO MARKETING

The course is designed in a way so as to introduce students in the field of marketing. It wraps

areas students in the field of marketing, i ent i
mix, and managing the marketing effort to achieve the marketing concept.

ACCA 101 INTRODUCTION TO MANAGERIAL ACCOUNTING

Students learn how managerial accounting is used as a basis of decision making and provides stu-
dents with comprehension on how managerial accounting assists in controlling, planning and perfor-
mance evaluation.

ECON 101 PRINCIPLES OF MACROECONOMICS

The course is designed to set up studentds comp
sumers, firms and governments faced in the economic environment that they exist in always
based on macroeconomics.

FINA 100 INTRODUCTION TO FINANCIAL ANALYSIS
This course intends to introduce students on the main concepts in the area of finance. The
course will highlights areas such as economic and financial markets, evaluation processes,
ri sk processes and specific techniqgues used
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Business Administration
(2 Years, Plus an optional foundation year, Diploma)

Programme structure
Year 2 (Semester 3)

Code

Core subject

IO\l Quantitative Business Methods 3

HIST 100 History of Europe Since 1850 3
Computer Fundamentals/ Applications 3
_ Total Credits 9
- Elective Modules - Any two
Intermediate Accounting | 3
Intermediate Accounting 3
Basic Values of Accounting 3
Managerial Accounting 3
Electronic Business 3
Business Writing 3
Retail Management 3
Advertising and sales Promotion 3
Introduction to Public Relations 3
Public Relations Management 2
B o2 Credits 15

Business Administration



Business Administration

BUSN 102 QUANTITATIVE BUSINESS METHODS
The course has an objective to train students on quantitative methods for business
decisions. That includes, becoming skilled at using fundamentals of quantitative
methods, making rational decisions, planning business activities, balancing cost and
service, and maintaining perspective.

HIST 100 HISTORY OF EUROPE SINCE 1850
The course is designed to educate students on the historical events of Europe in the twentieth
century. It involves historical events in a political and social perspective of the First World War,
the Second World War and the cold war.

CFAP 100 COMPUTER FUNDAMENTALS/APPLICATIONS
The unit aims to develop the students Information Technology skills, which are relevant to business
activities and to studying for the degree. The unit also develops the students understanding of the role
of Information Technology in Business.

ACCA 201 INTERMEDIATE ACCOUNTING |
To provide students with a profound knowhow on the groundwork of financial statements and the
accounting sequence.

CCA 202 INTERMEDIATE ACCOUNTING I
A continuation of the Intermediate Accounting | course where students follow their studies in
ndepth areas such as Iliabilities and owner eq!
ACCA 203 BASIC VALUES OF ACCOUNTING

This course provides students with an understanding and construal of the accounting
environment within a business beyond the mere preparation of financial accounts
and statements.

ACCA 204 MANAGERIAL ACCOUNTING
The aim of this course is to enhance students in an understandin
of cost accounting in relation to its systems and analysis 0
its data so as to assist students in their future care
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Business Administration

BUSN 203 ELECTRONIC BUSINESS

The purpose of the course is to give an understanding oftisiness to students and

to introduce them to new initiatives in ebusiness, the extent of promotion of-business
ventures through all media, and the concern of Governments aboubasiness ventures
through all media, and the concern of Governments about the potential impact of the
internet in society, mobile, technologies etc.

ENGL 101 BUSINESS WRITING
This course is designed to develop the effective and appropriate use of English for the purpose of
communicating information in both oral and written forms in a business environment.

MARK 200 RETAIL MANAGEMENT
The course aims at giving the student the adequate knowledge in the retail industry and how
marketing plays an important role.

MARK 202 ADVERTISING AND SALES PROMOTION
The course is designed in order to give the student an understanding on advertising perspectives,
crafting marketing and advertising strategies, methods of integrating advertising with other
marketing activities, it furthermore carries a creative aspect by giving the student the opportunity
to create advertisements.

PURS 200 INTRODUCTION TO PUBLIC RELATIONS
The course aims at giving the student an overall introduction of the area of public relations.
It outlines the evolution, validation, activation, execution of public relations.

PURS 201 PUBLIC RELATIONS MANAGEMENT

This course aims at giving the student knowledge on the managerial perspective of
public relations. It identifies the definition of public relations and how it
distinguishes from marketing and other marketing activities.
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Business Administration

(2 Years, Plus an optional foundation year, Diploma)
Programme structure

Year 2 (Semester 4)

Core subject

Human Resource Management &
Operations Management 3
Business Research / Diploma Project 3
_ Total Credits 9
_ Elective Modules - Any two

Intermediate Accounting | 3
Intermediate Accounting Il 3
Basic Values of Accounting 3
Managerial Accounting 3
Electronic Business 3
Business Writing 3
Retail Management 5
Advertising and Sales Promotion 8
Introduction to Public Relations 8
Public Relations Management 8
_ Total Credits 15

Business Administration



Business Administration

HRMG 201 HUMAN RESOURCE MANAGEMENT
The purpose of the course is to explore
lead to positive individual and organizational outcomes. Topics covered include
current trends in personnel planning, job analysis, recruitment and selection, new comer
orientation, organizational socialization; and link between human resource staffing and
business strategy.

MGMT 101 OPERATIONS MANAGEMENT
This course aims to give a general understanding to students of the issues included in productions
and operations management, design, operation and control of industrial enterprises, plant
location, scheduling quality control, planning, material processing and stock control.

BRDP 205 BUSINESS RESEARCH/DIPLOMA PROJECT
This course will give students an understanding of the research process and basic statistics, important

in making business decisions. The course will help students understand the importance of collection,
analysis, interpretation and presentations with an of research results in business management decisions.

ACCA 201 INTERMEDIATE ACCOUNTING |
To provide students with a profound knowhow on the groundwork of financial statements and the
accounting sequence.

ACCA 202 INTERMEDIATE ACCOUNTING I
A continuation of the intermediate accounting | course where students continue their studies in
inndepth areas such as I|iabilities and owner ds

ACCA 203 BASIC VALUES OF ACCOUNTING
This course provides students with an understanding and construal of the accounting
environment within a business beyond the mere preparation of financial accounts and
statements.

ACCA 204 MANAGERIAL ACCOUNTING

The aim of this course is to enhance students understanding of cost
accounting in relation to its systems and analysis of its data so as to

assist students in their future careers.
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Business Administration

BUSN 203 ELECTRONIC BUSINESS

The purpose of the course is to give an understanding ebesiness to students and

to introduce them to new initiatives. The extent of promotion of @usiness ventures
through all media, and the concern of governments about the potential impact of the
internet in society, mobile, technologies etc.

ENGL 101 BUSINESS WRITING
This course is designed to develop the effective and appropriate use of English for the purpose of
communicating information in both oral and written forms in a business environment.

MARK 200 RETAIL MANAGEMENT
The course aims at giving the student the adequate knowledge of the retail industry and how
marketing plays an important role.

MARK 202 ADVERTISING AND SALES PROMOTION
The course is designed to offer the student knowledge of advertising perspectives, crafting
marketing and advertising strategies, methods of integrating advertising with other marketing
activities, it furthermore carries a creative aspect by offering the students the opportunity to create
advertisements.

PURS 200 INTRODUCTION TO PUBLIC RELATIONS
The course aims at offering the student an overall introduction of the area of public relations.
It outlines the evolution, validation, activation, execution of public relations and explains
the various publics.

PURS 201 PUBLIC RELATIONS MANAGEMENT

This course aims at giving the student an insiders view on the managerial
perspective of public relations. It identifies the definition of public relations
and how it distinguishes from marketing and other marketing activities.
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2. Business Administration

(4 Years, Plus an optional foundation year, Bachelor of Artspccredited
Duration of Studies: 4 Years
Award: Bachelor of Arts in Business Administration

GENERAL OBJECTIVES

The Business Administration forms a foundation in a range of business disciplines
ai med at developing studentsd capacity
solving. In addition, students will be required to develop other skills commonly
required in positions of responsibility in a wide variety of organizations and
professions.

The degree in Business Administration is designed to prepare students for a range of
employment opportunities including management in the private or public sectors or
entry into a number of professions such as marketing and business analysis.
Furthermore, the Degree in Business Administration also provides a foundation for
graduate professional or academic study.

English

1
1
L e e - =4

ENTRY REQUIREMENTS
Secondary School Leaving Certificate /

or Equivalent

45



/////'ﬁ/é@/(il bal Coll
i opal Lollege
ray J

Business Administration
(4 Years, Plus an optional foundation year, Bachelor of Arts)

Programme structure
Year 1 (Semester 1)

Core subjects

BUS 101 Introduction to Business Mathematics 5
ENG 100 English Instruction in Expository Writing 5
ACC 100 Introduction to Financial Accounting 6
BUS 100 Basic Principles of Business 5

SOcC 101 Introduction to Sociology 5

Total ECTS 26

Business Administration
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Business Administration

BUS 101 INTRODUCTION TO BUSINESS MATHEMATICS

The aim of the courses is to give the student a solid foundation in mathematics
sufficient for their study at a degree level. This course reviews the fundamentals in
arithmetic and basic algebra to demonstrate the applicability of general mathematics in
a professional setting.

ENG 100 ENGLISH INSTRUCTION IN EXPOSITORY WRITING

The course is designed to help students gain knowledge of basic writing skills. Aspects in
Expository writing such as essay writing, the writing process, steps in essay writing, patterns of
essay development and special skills are covered.

ACC 100 INTRODUCTION TO FINANCIAL ACCOUNTING

This course provides an introduction to the field of accounting and to the use of accounting infor-
mation as a basis for business decisions. It provides students with a better understanding of the envi-
ronment in which accounting information is developed and used.

BUS 100 BASIC PRINCIPLES OF BUSINESS
The course aims at giving the student an overall understanding of the business environment. It
covers areas such as business trends, global environments, business diversity, small
businesses, business management and marketing as well as managing financial resources for
businesses.

SOC 101 INTRODUCTION TO SOCIOLOGY

This course provides a broad overview of sociology and how it applies to everyday life.
Major theoretical perspectives and concepts are presented, including
sociological imagination, culture, deviance, inequality, social change, and social
structured
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Business Administration
(4 Years, Plus an optional foundation year, Bachelor of Arts)

Programme structure
Year 1 (Semester 2)

Core Subjects

CSC 100 Computer Fundamentals and Applications 5
MAT 100 Business Statistics | 5
ACC 101 Introduction to Managerial Accounting 6

ECO 100 Principles of Microeconomics 6

PSY 101 Introduction to Psychology 5

Total ECTS

27

Business Administration
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Business Administration

CSC 100 COMPUTER FUNDAMENTALS AND APPLICATIONS

The course aims to develop the student sa or ma

vant to business activities. | t al so deveé
mation Technology in Business.

MAT 100 BUSINESS STATISTIC |

This course is a study of statistical methods, descriptive statistics and inferential statistics.

It uses a problem solving approach that focuses on proper interpretation and use of statistical
information, while developing the necessary understanding of the underlying theory and
techniques.

ACC 101 INTRODUCTION TO MANAGERIAL ACCOUNTING

This course is designed to assist students in obtaining an understanding of the nature of cost

accounting, and the flow of costs in an accounting system. They learn how managerial

accounting is used as a basis of decision making and provides students with comprehension on how
managerial accounting assists in controlling, planning and performance evaluation.

ECO 100 PRINCIPLES OF MICROECONOMICS
The aim of the course is to give students a thorough understanding of the principles of
economics that are applied to the functions of individual decision makers, both consumers and
producers, within the larger economic system.

PSY 101 INTRODUCTION TO PSYCHOLOGY

Psychology is a science exploring the cognitive processes, social feats, and behavioral

accomplishments of which the human mind is capable. This introductory course
provides an overview of a range of fundamental psychological concepts and the

research methodology used to study these concepts.
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Business Administration
(4 Years, Plus an optional foundation year, Bachelor of Arts)

Programme structure
Year 2 (Semester 3)

Core Subjects

\Y(eame)l Principles of Management 5 LAW401 Business Law Il 6
\V/\N2{ei Business Statistics Il 6 WA\"\Zloy European Union Law & Direc- 6
tives

A\=%Ne[0M [ntroduction to Marketing 5 \/NzZ{0il Consumer Behavior 6

ool oyMM Principles of Macroeconomics 6 \V\=Z{0)y2 Advertising and Sales Promotion 6
I cusiness Electivesd Any One YEGEM Marketing Research 6

J\Xe{eW2{0il [ntermediate Accounting | 6 [0 Il Marketing of Services 6

JXo{ogc{o M Intermediate Accounting 6 \AREISI International Marketing 6

INo{oR A Accounting with Computing 6 \V(ex oS3l Industrial Relations 6

INo{oF:lolcJ Basic Values of Accounting 6 MGT301 International Management 6

yXo{oW:loV.l Managerial Accounting 6 NG320 Negotiation 6

=A\\Ie[0l The Business of Banking 5 PR305 Public Relations Management 6

EIWERLZI Electronic Business 5 | other Elective 8 Any One

IUSICHNEN Business & Society 6 (e{e]Vklo[oll Public Speaking

JUSW/LYM Business Ethics and Social Re- 6 FRE301 Intensive French 6

sponsibility
JUSR/CISI Research Project 10 PSY301 Psychology and Child Develop- 6
ments

FIN 201 Managerial Finance 6 Slelex{oil Contemporary Social Problems 6

=TV Investments 6 [ Tota ECTS 34

=TNEIO Multinational Business Finance 6 _

Business Administration




Business Administration

MGT 100 PRINCIPLES OF MANAGEMENT

The aim of the course is to provide a general understanding of the science, theory and
principles of management and how they relate to the practice of managing. Above all, to
address the needs of individuals learning how to manage effectively in the contemporary
competitive environment.

MAT 201 BUSINESS STATISTICS I

The aim of the course is to introduce students to issues of securing knowledge about

human behavior in the work place through the design of research projects, collection and analy-
sis of data, and presentation of results.

MAR 100 INTRODUCTION TO MARKETING

The aim of this course is to introduce students
understanding of marketing and to appreciate the importance of the separate marketing functions,

in addition to how each function affects other functions within the marketing domain.

ECO 101 PRINCIPLES OF MACROECONOMICS

Macroeconomics is the branch of economics that is concerned with the workings of the econo
my as a whole. The aim of this course is to introduce the student to the concepts and tools of
macroeconomic analysis.
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Business Administration
(4 Years, Plus an optional foundation year, Bachelor of Arts)

Programme structure
Year 2 (Semester 4)

Code Course Title ECTS | Code Course Title ECTS

I Core Subjects ]

Introduction to Financial Analysis 6 Managerial Finance 6
Introduction to Philosophy 6 Investments 6
Business Writing 6 Multinational Business Finance 6
Introduction to Public Relations 5 Business Law II 6
I ©usiness Electivesd Any One European Union Law & Directives 6
Intermediate Accounting | 6 Consumer Behavior 6
Intermediate Accounting I 6 Advertising and Sales Promotion 6
Accounting with Computing 6 Marketing Research 6
Basic Values of Accounting 6 Marketing of Services 6
Managerial Accounting 6 International Marketing 6
The Business of Banking 5 Industrial Relations 6
Electronic Business 5 International Management 6
Business & Society 6 Negotiation 6
Business Ethics & Social Responsi- 6 Public Relations Management 6

bilit
Resyearch Project 10 - Total ECTS 29

Business Administration
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Business Administration

FIN 100 INTRODUCTION TO FINANCIAL ANALYSIS

This course offers an introductory comprehensive analysis of the main concepts prevail-

ing in the area of Finance. The course begins with basic concepts, focusing on the econom-

ic environment (including financial markets), risk and the valuation process, and it then

shows how specific techniques and decision rules can be used to help maximize the value of th8
firm.

PHIL 201 INTRODUCTION TO PHILOSOPHY

This course introduces students to philosophical thinking. Students will develop the ability to articu-
late, critique, and support judgments about the ultimate meaning of being, truth, goodness, and
beauty. Students will develop the ability to incorporate those judgments in their lives and actions.

ENG 201 BUSINESS WRITING
This course is designed to develop the effective and appropriate use of English for the purpose of
communicating information in both oral and written forms in a business environment. Writing
styles are covered so as to assist students in using appropriate styles according to

situations.

PR 100 INTRODUCTION TO PUBLIC RELATIONS

The aim of this course is to acquaint students with a basic understanding of the dynamic
field of public relations. It examines the history, theory, ethics, planning, evaluation, analy-
sis, and global nature of public relations.
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Business Administration
(4 Years, Plus an optional foundation year, Bachelor of Arts)

Programme structure
Year 3 (Semester 5)

Course Title ECTS Course Title ECTS
I Co: S.bjccs I
POL101 Introduction to Political Science 6 SINCHIOI Multinational Business Finance 6
MIS250 Managing Information Systems 6 (WA\\ZI0k Business Law |l 6
MGT201 Operations Management 6 WAVl European Union Law & Directives 6
BUS201 International Business 6 (\VE\2¥{0il Consumer Behavior 6
_ Business Electived Any One YI-VI7A Advertising and Sales Promotion 6
ACC201 Intermediate Accounting | 6 \INSK{0i Marketing Research 6
ACC301 Intermediate Accounting Il 6 WK International Marketing 6
ACC321 Accounting with Computing 6 (IS Industrial Marketing 6
ACC403 Basic Values of Accounting 6 Vel Industrial Relations 6
ACC404 Managerial Accounting 6 \Y[ealokm |International Management 6
BAN100 The Business of Banking 5 \N[eRY{o Ml Negotiation 6
BUS202 Electronic Business 5 MEE{VSA Public Relations Management 6
EVERIEE Business & Society 6 | Other Electives 8 Any One
BUS451 Business Ethics & Social Re- 6 (e(e]Vk\[eM Public Speaking 6
sponsibility
BUS495 Research Project 10 S=X{0l Intensive French
FIN201 Managerial Finance 6 NI Psychology and Child Development 6
FIN305 Investments 6 S{e[ex{oil Contemporary Social Problems
- Total ECTS 36

Business Administration
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Business Administration

POL 101 INTRODUCTION TO POLITICAL SCIENCE

This is a foundational course in political science. Its purpose is to familiarize

students with the basic concepts and approaches to the study of political science. The
course will focus on political institutions, political ideologies, the state and staseciety
relations, democracy, culture, and institutions.

MIS 250 MANAGING INFORMATION SYSTEMS

The students are provided with the content in which to evaluate the role of information in var-
ious organizations. This course provides an overview of information systemsin the

business world. It presents an organizational view of how to use information technology to cre-
ate competitive firms, manage global organizations, and provide useful products and

services to customers.

MGT 201 OPERATIONS MANAGEMENT

The aim of this course is to give a general understanding to students of the issues included in
productions and operations management, design, operation and control of industrial
enterprises, plant location, scheduling quality control, layouts, facilities, planning, material

processing and inventory control.

BUS 201 INTERNATIONAL BUSINESS

To enable students to function effectively in a worldwide marketplace by making them more
knowledgeable of the global economy and stressing the importance of

international business and its impact on their careers and everyday lives.
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